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Central Coast Chapter: Bodega Head to Point Sur

ReduFimtam@ance to seabird
colonies through targeted outreach
informed by formative research and ongoing
evaluation, streamlined and coordinated

agency management, and robust
monitoring.
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2020 Action Plan
For the Central Coast Chapter

INTRODUCTION
— Background and Overview
— Purpose and Need
— Scope of Action Plan
SETTING
— Target Species and Key Colonies
— Threats to Recovery
STRATEGIES

— Intro to Core Strategies
+ Formative Research and Evaluation
* Outreach
» Coordinated Management
* Monitoring




Stak_el_"lold_er Figtire 1.1 The Steps of Social Marketing for
Participation

] ntal
Enwronm_e t_a
Communications

Environmental
Education g




Appendix:

. 2013 Action Plan
. 2006-2019 SPN Accomplishments

. Seabird-Related Laws, Regulations,
and Authorities

Outreach Materials and Style Guide

2018 Evaluation and Planning
Executive Summary

Partnership-building
Communications Tactics and
Planning




Actions for Each

ience

Target Aud




Strategy 2: Outreach

Strategy:
Use outreach to build long-term partnerships with target audiences that
result in avoiding disturbance to seabird colonies.

Target Audience: FIXED-WING PILOTS

Includes motorized civilian, commercial, mifitary, and experimental fixed-wing aircraft.
(Outreach Fixed Wing Pilots — OP)

Other Target Audiences: * Fishermen

» Helicopter Pilots e Sailors

 UAS Pilots  Coastal Users
 Boaters  Agencies and Partners




Meet the Team!
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Karen Reyna Wendy Kordesch Paul '_'|°bi ~ DeNeshia McClendon  Matt Pickett
Resource Geologist and Seabird Protection Military Aviation Aviation
Protegtlon Outreach Network Program  Specialist Consultant
Coordinator Specialist Manager




Shotgun Wads!
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A Behavior Change Campaign to Reduce
Plastic Shotgun Wad Debris on the North-
Central California Coast

NOAA Office of National Marine Sanctuaries, and
NOAA Marine Debris Program
Jamuary, 2021




The Issue




The Behavior

Shotgun wads travel at
least 20 yards in front of
the shooter and can
often land in waterways.




The Behavior




The Campaign: Retrieval
Partnering with Reserve Managers and Hunters
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The Campaign:
Barriers to Behavior Change Uncovered!



The Campaign:
Barriers to Biodegradable Wads!




Next Steps
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