








What is YOUR PRIMARY ROLE in
communicating ocean acidification?



Perceptions of Threats to Ocean Health (2011)

Q: How serious is each of these threats to ocean health?

% among most + very serious

Dumping of sewage, chemicals and other pollutants
Plastic, trash and debris that ends up in the ocean
Offshore oil and gas drilling and related oil spills
Run-off of agricultural pollution into the ocean

Loss of marine mammals like whales

Destruction and decline of coral reefs

Damage to and loss of ocean and coastal habitats

Overfishing and depletion of fish populations

71%
67%
67%
67%
65%

63%

Global warming 51%
Ocean acidification — 50%
48%

Bottom trawling/fishing that damages the ocean bottom
Growth and development in coastal areas
Development of aquaculture/ fish farms in ocean waters

Development of off-shore wind farms

78%

84%



Context: Our Challenge is Making It Relevant

Consequences for Today...

Nation

California

Impact to me personally?

Sound Region

personally 4. | just don’t see myself being very
dependent on the seafood or sea life or ocean.

| think our economy depends on the fact that we live
on the water. But we don’t really eat seafood that
much. It’s not something like my business or
Qnything. It doesn’t affect me in any way.

ﬁd rate the impact to Puget Sound 9, community 8,

J




| am worried about...
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US Composite Recent ZAM
(12mths)

ZAM = Zoo, Aquarium, Museum visitors
CC = Climate Change

"Concerned"
about CC

W Unprompted - Ocean
Acidification
w Global Warming

« Prompted - Ocean
Acidification



Partners Research

ZAM-Partners Communicating OA (98)

Not interested

14% \

Already doing so
34%
Thinking about it

31%
Planning to do

o)
21%



stories
]

about innovative problem
solvers

So people can recognize their
help is needed to address
disruptive changes in the world

many scales-individual,
community, state, nation

reduce CO, emissions



Crisis approach does not work!



Effective Messages

Percent of respondents who indicated this message was effective or extremely effective

Pre-Workshop Post Workshop

As CO, increases in the

atmosphere, it dissolves 68 70
in the ocean and it is

changing the pH of the

sea making it more

acidic.

Ocean acidification is the 28 37.5
other CO, problem

The more CO, we emit, 67 60
the more acidic the

ocean water becomes: a

phenomenon known as

ocean acidification.



Effective Messages

Percent of respondents who indicated this message was effective or extremely effective

Pre-Workshop Post-Workshop

Biodiversity of the global 51 65
ocean is changing due to
ocean acidification

Marine organisms with

calcium carbonate

skeletons or shells (e.g., 69 86
oysters, clams and

mussels) can be affected

by small changes in

acidity



Effective Messages

Percent of respondents who indicated this message was effective or extremely effective

Pre-Workshop Post-Workshop

This rate of change is 35 80
unprecedented in the last

55 million years. The rate

of ocean acidification will

continue to accelerate in

the coming decades.

Ocean acidification has 66 91
the potential to

fundamentally change the

ocean, its habitats, food

webs and marine life



Case Study Preference

Pre-Workshop Post-Workshop

CCLME = California Current Large
Marine Ecosystem



MESSAGE PLATFORM

1. Remind
the
audience of
the role
and

function of
the ocean

2. Do not
open the
door to
debate; OA
is real and
measurable

3. Aliving
ocean
matters;
OA is a real
danger to
the basis of
the food
chain, clean
water, our
economy

4. This is
not a
problem for
tomorrow;
itis
happening
today.

5. Coastal
states need

to be
especially
concerned

EDGE

6. People
have a role
to play.
Support for
science,

local
initiatives
and
personal
action are
all needed.



















acidocean.org to yourchangingocean.org?
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